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Capitalising on Convergence 2
The blizzard of content

Intellect is writing a second report on convergence following on from 2005’s
‘Capitalising on Convergence’, to analyse and discuss how the converged market
place has changed over the past three years and make recommendations about
the way forward. The report will be written in seven chapters, with each chapter
being published on Intellect’s website, focusing on the seven topics the
Department for Business Enterprise and Regulatory Reform (BERR), and the
Department for Culture Media and Sport's (DCMS) Convergence Think Tank will
be looking at over the year.
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Capitalising on Convergence Chapter 4

1. What is content?
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What opportunities and challenges do new
media and new platforms present to the
provision of public service content?
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Behavioural changes
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Public services
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Is plurality of content provision still
important and why?

BO%C
9%

%=%

9%

2<
9%
BO%C



20

80, : 2<

How can we ensure that public service
content reaches audiences in a converged
world? Is access sufficient?
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There is a tendency when discussing
convergence to imagine the answer to all
things is Next Generation Broadband
access is ,depending on your preference,
fibre to the cabinet or fibre to the home.
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As the citizen and consumer spends more
time and money online they will
increasingly expect that the way they
transact and deal with the private content
will be replicated in the way they access
and engage with their public content. This
will not be a one way controlled push
relationship, but one where the citizen is
pulling, discussing and modifying the
value from the public sector before
republishing the results. It will be
dominated by the words of Web 2.0
generation: dialogue, interaction, and
community. Public sector content will be
at the heart of this evolution but it is
without doubt that we are already on a
direction of travel that cannot be reversed.
Access at this point is crucial and will be
provided in a number of different ways.

To ensure access to services and content
may well require public sector
intervention: as communication is
becoming akin to a utility, as much a
citizens right as access to water, electricity
and other public services, particularly
because of the importance of universality
for broadcasters and public sector
services.
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